
Many people want to invest their money in stocks and other securities and don’t know where to find the information 

to get started. Latest studies show that a growing number of (potential) investors extensively make use of social 

media to inform themselves about investment opportunities. Groups and influencers on social media focusing on 

investment topics have experienced a strong increase of followers over the last years, some of them already reaching 

an audience of up to 10 million people. Data from social media is the largest and most dynamic dataset about human 

behavior, provided on platforms we all use every day.  

Why shouldn’t interested people use it? 

Despite the lively debates about investments taking place on social media, “non-professional” investors – like you 

and me - cannot make sufficient use of this ever growing and valuable data pool yet. 

Aggregating capital market related information posted on social media and creating a fundament to analyze can be 

a real gamechanger here.   Utilizing this data could open a world of new opportunities if we can understand what 

people think about certain investment opportunities like stocks, ETFs, and cryptocurrencies. This is highly relevant to 

all investment decisions since it brings insights into which asset classes are trending in the digital discourse and which 

kind of information really influences investment decisions. 

We do not want to predict the future of stock markets – but we can help answering the following question that many 

individuals have:  Which stock is hot or not?

So, let's go: Get creative! Think outside the box! Be the magnifier!

Come up with a solution which bridges the gap between (potential) investors and social media by bundling the 

provided data and making it a usable source of information for individuals to recognize and discover investment 

trends.

Stock Markets and Social Media – 
Which Stock is Hot or Not?


